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Examples and Ideas
For Getting Out the Good News about Your Schools
Good things happen in South Carolina public schools every day, but so often the headlines don’t reflect these success stories. Anti-public school rhetoric portray public schools as broken and need to be fixed. The truth is public schools in South Carolina continue to get better and better. Public schools are producing tangible results: children are learning and doing more than ever before. It is our responsibility to let people know how successful schools are today and to promote community involvement, and expose fallacies that are held as truths about our schools. The following are some examples from South Carolina school districts that are creatively getting out the good news.

Abbeville County School District coordinates with its weekly local newspaper to provide a full-page section each week entitled "School News-News Around and About Abbeville Schools." Each school sends in a press release highlighting weekly success stories. The press releases also are highlighted on the district’s Web site.
Kathy F. Stevenson, Assistant Superintendent

kstevenson@acsd.k12.sc.us
400 Greenville Street, Abbeville, SC 29620

864.366.5428, ext. 1041

Aiken County School District publishes Good News, items submitted by every school in the district, and distributes copies at every first school board meeting of the month, to the local media and posted on the district’s Web site. The district also includes positive school news on a local cable access channel.

Tammie Newman, Public Information Officer

tnewman@aiken.k12.sc.us

1000 Brookhaven Drive, Aiken, SC 29803
803.641.2639
Berkeley County School District annually publishes Bragging Rights on the back page of its Fast Facts publication, which provides the public with a listing of quick facts about the districts including contact information, test scores, policies, etc. Each month, the Berkeley school board enters "With Pleasure...the Board Recognizes" into its official minutes by recognizing students, employees, or schools that have received awards or recognition at the district, state, regional and national levels. The district's public relations director highlights the honors and the board's commitment to recognition and distributes them at board meetings, posts them on the district web site and sent to area media for "story starters." Each school has a media contact who sends school news to the local newspapers and television stations. Every school employee is provided a short list of 3-5 bragging rights to share with parents, students and others. Many publish these bragging rights on personal stationery, fax cover sheets and in email signatures.

Pam Bailey, Director of Public Relations

pambailey@berkeley.k12.sc.us
229 East Main Street, Moncks Corner, SC 29461
843.899.8611
Charleston County School District produces and airs a television show on the local cable community access channel called "Inside CCSD", in which they highlight positive news about district schools. The district also publishes "Points of Pride" that is distributed throughout the county and a quarterly newsletter to the community and parents called Quest. The district’s leadership team also engages in a very aggressive speaker's circuit, making presentations literally daily to community groups including the NAACP, Rotary Clubs, and realtor groups.
Mary Girault, Public Information Officer

mary_girault@charleston.k12.sc.us

75 Calhoun Street, Charleston, SC 29401

843.937.6302

Fairfield County uses contacts from each school to relay information regarding student and staff accomplishments to the district public information officer who provides updates to the local media and as “stories of the week” to the area’s broadcast media. Teachers also serve as a "watchful eye" and a reminder when a student receives an achievement. The district is recruiting a "Roving Junior Reporter" from the local high school to write about school accomplishments and gain insight on writing for a newspaper. In addition, the local newspaper reporter often visits the schools during class and school events.
George Pinckney
GPinckney@fairfield.k12.sc.us
1226 U.S. Highway 321 By Pass South, Winnsboro, SC 29180

803.635.4607
Kershaw County schools are using two new technology tools to effectively communicate with their parents and community. Schools are using automated phone messaging systems and Web site software companies that have formatted Web pages down to the classroom level. Principals often capitalize on the great number of parents in cars that show up early to pick up their child by airing messages in the afternoon announcements specifically geared for parents and make sure that they can hear it from their cars. This is a captive audience of interested parents who are often recruited through these announcements to volunteer for school events or to deliver school news fliers to the “car waiting line.”
Mary Anne Byrd

Director of Communications

byrdm@kcsd.k12.sc.us

PO Box 7008, Camden, SC 29021

803.432.8416, ext. 229 (voice)

800.948.9192 (toll-free)

Lexington One School District’s school/community relations office has developed a good relationship with the editor of a weekly supplement in the daily newspaper called "Neighbors." As a result, the district’s good news and classroom and special event photo submissions are published often. It isn’t unusual for the district to have almost a full page on a weekly basis.

Libby Roof, Community Services Assistant

lroof@lexington1net
100 Tarrar Springs Road, Lexington, SC 29072
803.951.1383

Lexington School District Two publishes a monthly Honors and Accomplishments handout, which is mailed to key communicators, schools and the media and distributed at monthly school board meetings. The board, as part of their regular agenda, recognizes these accomplishments. Schools love the recognition and it is a great way to celebrate something positive.

Venus J. Holland, Ed.D., Assistant Superintendent for Administration

vholland@lex2.org

715 9th Street, West Columbia, SC 29169-7169
803.796.4708

Lexington/Richland Five has developed a group of more than 1,300 email addresses of parents and community leaders. This "Breaking News Email List" is used to share great news about the district with its shareholders.

Michelle Foster

mfoster@lex5.k12.sc.us

1020 Dutch Fork Road, Irmo, SC 29063
803.732.8012, ext. 178
Oconee Superintendent Dr. Valerie Truesdale recently used an opportunity to brag about her district as the guest speaker at the South Carolina Apple Festival. Instead of using the district’s Points of Celebration title which is a featured item at the beginning of every staff meeting, she used the term Apples Of Our Eyes instead. The district also posts good news on its Web site and is working on creating an Alumni Corner on the site to spotlight successful alumni and announce class reunions.

Kay Powell, Director of Community and Employee Services

kayp@oconee.k12.sc.us
414 S. Pine Street, Walhalla, SC 29691

864.886.4500, ext 102
Richland School District One promotes good news on their "Rolling Billboards." These are promotional "ads" that are mounted and displayed on the sides of district service vehicles, which travel daily around the district getting to district schools and offices. Rolling billboards promote student and staff awards at the state and national levels including  teacher and administrators of the year, state winning athletic teams, national scholarship recipients and more. They brightly colored ads include photos  the S.C. Middle School Principal of the Year, and the Lower Richland girls basketball team as the 2006 state champs. The vehicles with the rolling billboards travel throughout the district.

Karen York, Director of Communications

kyork@richlandone.org

1616 Richland Street, Columbia, SC 29201

803.231.7504
The Rock Hill School District takes great pride in sharing the good news about its students, staff, and schools with community and prospective residents. Success stories are highlighted on the district’s monthly "School Talk" TV show on the education access channel; recognized at every business meeting of the school board; and featured on school marquee's. The district’s information services department works with the local newspapers to provide articles of school accomplishments for a weekly "Education News" page. The district uses a telephone communications system to provide positive news to parents. The latest honors and awards are inserted in the district’s informational brochures provided to prospective residents. Announcements are also made over school PA systems at local athletic events, in particular, football games which are always well attended by citizens with and without children.

Elaine T. Baker, Director, Information Services
ebaker@rock-hill.k12.sc.us
Rock Hill School District Three, 660 N. Anderson Road, Rock Hill, SC 29730
803.981-1005

Spartanburg District Five takes turns with neighboring school districts to provide news about the district in the local chamber of commerce’s monthly newsletter Focus. In addition, the district periodically throughout the school year publishes "55 Points of Pride," a tri-fold brochure featuring positive features about the district. The district’s public relations director often gets good news and photos in the local weekly and daily newspapers. Good news about the district is posted on its Web site and make sure to provide good news points to “arm” staff for use in their communications with parents and community members.

Barry Reese, Director of Public Relations and Fine Arts

reesebl@spart5.k12.sc.us
100 North Danzler Road, Duncan, SC 29334
Phone: 864.949.2350

Other ideas

· Don’t just list school events on school marquees – include positives such as congratulating award winning teaches, students or staff. School signs are often read by people who do not have children in school.

· Start a weekly or monthly Good News About Our Schools email blast that is sent to elected and community leaders.

· Work with local media advertising agents, hospitals, industries and realtors to distribute fact sheets highlighting positive facts about the school district to new employees and residents moving into the school district. 

· Participate in community events such as festivals, business trade shows, and others to market the school district.

· Highlight successful alumni in local chamber of commerce publications as a testament to the district’s tangible results to students. Include a quote from the alumnus remembering a teacher, program, or administrator who made a difference in their life.
· Consider printing good news placements and distributing them to local diners to use.
· Work with local public libraries to display award-winning student art or writing projects.
· Create “good news ambassadors” to counter any rumors and/or negative and misleading rhetoric they may over hear in their social circles or community organizations.
· Take advantage of every opportunity to speak to community, service and civic organizations to brag about your schools.[image: image1.png]
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